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OIIEHKA MPEAINOYTEHU MOTPEBUTEJIENA JIUMOHATA
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H. C. Anapsammnna

Hwuxeropoackuii rocy1apCTBEHHBINA NeAarornueckuil yausepcurer um. K. Munnna

AHHoTanus. B craTtbe oTpa)keHbl pe3yabTaThl onpoca noTpedureneit numonana. Onpoc nposeneH
B 2018 rony, BbIOOpKa BeposTHOCTHAsA. Iloka3aHbl BKYCOBBIE MpeAnouTeHHs xurenei Huxnero
Hosropoza no Buny, matepuaiy u ¢popme ynakoBku. [loTpeOutensM HpaBUTCS JIMMOHA] CO BKYCOM
MaHJapuHa, aHaHaca, OaHaHa, s0JOKa W KIyOHHMKH. Bombllas 4acTb PECIOHIEHTOB BBIOMPAIOT
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IUTACTUKOBYIO IWIMHAPHYECKYIO YITakoBKYy. OLEHEeH Cripoc Ha 00BbeM Pa30BOI MOKYIKH, KOTOPBII
cocraiseT 300-600 M B cpefHEM LIEHOBOM Juaria3zoHe. OTpakeHbl NPEAIOYTEHHs PECIIOHACHTOB
[0 MECTy IOKYNKM (KpYNHBIH CETeBOW MarasuH W MarasiH IIaroBOM JOCTYIHOCTH), SPKOMY
IU3aifiHy ynakoBKU ¢ (POHOM OeJ0-3eJEeHOro IBeTa ¢ n3o0pakeHueM (QpyKTOB Ha ymakoBke. [lpu
BBIOOpE JIMMOHA/1a HIKETOPO/LBI 00pAIaloT BHUMAaHUE HA BBIKIAAKY TOBApa, HAIMYNE PEKIAMHBIX
POJIMKOB I10 TCIICBUACHHUIO U aKLII/Iﬁ CTUMYJIMPOBAHUA cOBITa HAa MECTE IpoaaXu.

KaioueBsie cioBa: orpoc, HOTpeOUTeN!, IMMOHAI, CIIPOC.

ASSESSMENT OF THE PREFERENCES OF CONSUMERS
OF LEMONADES
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Abstract. The article reflects the results of a survey of lemonade consumers. The survey was
conducted in 2018, the sample is probabilistic. Taste preferences of residents of Nizhny Novgorod
by type, material and form of packaging are shown. Consumers love Mandarin, pineapple, banana,
Apple and strawberry flavored lemonade. Most of the respondents choose plastic cylindrical
packaging. The demand for the volume of a single purchase, which is 300-600 ml in the average
price range, is estimated. The preferences of respondents at the place of purchase (a large chain
store and a convenience store), bright package design with a background of white and green color
with the image of fruits on the package are reflected. When choosing lemonade Nizhny Novgorod
pay attention to the layout of the goods, the presence of commercials on television and promotions
to promote sales at the point of sale.

Keywords: survey, consumers, lemonade, demand.

[Ipon3BoauTenn MNPOAYKUMU C UEIbIO OIEHKH CIpoca Ha TOBapHBIN
ACCOPTUMEHT H3y4aloT pEruoHalbHbld pbIHOK [l1, 2]. [ns oueHku cmnpoca Hu
MPEANOYTEHUN NoTpeduTeNnel aBTopaMu ObUT MPOBEACH omnpoc kutenerr Hukuero
Hogsropona [3]. Bribopka cocraBmia 21 yenoBek. CpeaHuii BO3pacT OIPOIICHHBIX
norpedbuteneil numonana — 19,5 mer, mMuHuManbHbI 11 Jer, a MakCUMalbHBIN
42 roga. Pe3ynbpTathl onpoca cienyromme.

BonpimHcTBO oTpedbuTeneil IMMoHaaa BRIOMPaOT BKYC MaHJapUHa U aHaHaca

(o 52%, 11 uemn.), 6anana 48% (10 yen.), s6:10ka u k1yoHUKH (10 43%, 9 Yen.).
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